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A2 A (1) About Happypoint
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(1) Platform Porfile
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oA EA  (2) User Porfile

Demographic profile
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(2) Reference
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(2) Reference

'r=3 | CPC(Cost Per Click) * Case Study
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EI:E-?.; | CPV(Cost Per View)
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(2) Reference
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(2) Reference
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L (2) Reference
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(2) Reference
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Appendix (1) Targeting List
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발표자
프레젠테이션 노트
타겟팅 할증 내용은 협의 필요한 것으로 고치기
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